
AKA NYC Reconceptualizes 500 Hours Producers of Color Initiative to Target 
Diversifying Audiences 

NEW YORK – May 13, 2022 – AKA, the award-winning, fully integrated creative advertising agency, is 
excited to announce the newly reconceptualized 500 Hours Audience Diversification Initiative and in-house 
team dedicated to diverse audience engagement. Originally formed as the 500 Hours Producers of Color 
Initiative in 2020, the program donated 500 agency hours of creative, strategic, and marketing work to 
emerging and independent producers of color to support and amplify their voices in the industry. This new 
approach will keep that same vision, instead targeting audience member diversification. 

The Producers Initiative experienced much success since its start with hugely positive feedback from its 
recipients. Producers Dale A. Mott and Nolan Williams Jr. jointly said, “AKA NYC's 500 Hours Initiative has 
been essential and pivotal. In support of the world premiere of our new musical GRACE, the entire team 
rallied to develop the show’s branding and create an all-too-important investor deck. The products they 
produced are of the highest caliber! Moreover, AKA has helped us set a broader trajectory for our show, 
providing wise counsel about industry trends, reaching our target audience, and navigating our show’s 
development in these post-pandemic times. Their interest in our show, and especially our well-being as 
producers, has extended beyond the terms of our formal agreement—we truly value their genuine care and 
ongoing encouragement. Knowledgeable, focused, responsive, creative, supportive, caring—that’s the 
AKA team, that’s the AKA way.” 

Eric Emauni, Producer and Founder of Iconic Vizion, commented, “Working with AKA has been one of the 
most seamless processes I’ve ever experienced. They have been excellent collaborators and executed the 
vision I had so beautifully. The entire team showed so much care and support throughout the process, I am 
grateful to have had their expertise at this crucial point in my journey.” 

“This past year, AKA NYC has been an incredible partner of Theatre Producers of Color (TPOC), working 
closely with us to enhance our brand and grow and expand our reach on Broadway and beyond. More 
than ever, it’s important that we use our resources to support emerging producers of color, and an 
increasingly crucial part of that will be working to engage new, diverse audiences to welcome them to 
Broadway. AKA NYC has been an inspiring collaborator, approaching their work and each of our 
conversations with integrity, openness, and generosity, and I am excited to see them continue to lift up 
the theatre community and make all of our stories shine,” said recipient Miranda Gohh. 

In the updated program, all 500 hours will be donated across the company’s current Broadway show 
clients to engage new diverse audiences and welcome them to Broadway theaters. The hours will be 
distributed across digital, creative, outreach, media, and social and will be spearheaded by our new in-
house team dedicated to diverse audience engagement. The goal of this new team is to research, 
develop and implement strategies that will shift the social profile of audiences currently attending shows – 
meaning First Nations audiences, hearing impaired or physically disabled audiences, and audiences from 
a range of cultural backgrounds, geographic locations, age groups, sexualities, and gender identities. 

About AKA NYC: 
AKA is a global, full-service advertising agency with offices in the US and UK. The AKA Group, including 
Digital Media Services and the film advertising agency The Creative Partnership, delivers creative, strategic 
and insightful campaigns to entertainment and cultural destinations worldwide. The New York office, led by 
Elizabeth Furze, has a proven record for delivering creative cross-platform campaigns that get people to 
go places.  
  
Current clients include: Destinations: Asian Art Museum, Edge at Hudson Yards, Superblue, New York 
Botanical Gardens, The Frick, The Metropolitan Museum of Art, and the YMCA of Greater New York. Live 
Entertainment: 2nd Stage, & Juliet, A Beautiful Noise, A Doll’s House, Back to the Future, Funny Girl, Good 
Night, Oscar, Harry Potter and the Cursed Child, New York, New York, Parade and Pictures From Home.  

https://aka.nyc/
http://akanyc.net/
http://www.aka.nyc/
http://www.akauk.com/
http://www.dmsukltd.com/
http://www.thecreativepartnership.co.uk/


For more information, visit https://aka.nyc. 
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